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OMNICOM GROUP

Tribal DDB

Optimum Media Direction
""" DDB Matrix
del Rivero Messianu
Moss Dragoti
Bernard Hodes Group

AGENCY.COM, Ltd.
BBDO Worldwide
Critical Mass Inc.
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Fleishman-Hillard Inc.

GMR Marketing Inc. !

Goodby, Silverstein & Partners

GSD&M Advertising OVER

Ketchum

Martin/Williams Advertising 200
OFFICES, IN

Merkley Newman Harty

Porter Novelli 1 00

Rapp Collins Worldwide COUNTRIES
TBWA Worldwide Inc.
Zimmerman & Partners Advertising

BMP DDB (UK)

Mudra Communications (India)
DDB San Francisco (USA)

New Deal DDB (Norway)
Paradiset/DDB Needham (Sweden)
DM9 DDB (Brazil)

Heye & Parther (Germany)
Medina Turgul DDB Turkey
Result DDB (Netherlands)

DDB France

The Bearded Lady DDB (Sweden)
DDB Seattle

DDB Colombia

DDB Helsinki (Finland)

Linial DDB (Israel)

DDB Berlin

DDB Philippines

Bomberos DDB (Sweden)

DDB Romania

Sigmund DDB (Sweden)
Anderson Advertising (Canada)
DDB Singapore

DDB Duesseldorf (Germany)
Milici Valenti Ng Pack (Hawaii)
Zegers DDB (Chile)

Futura DDB (Slovenia)

Palmer Jarvis DDB (Canada)
DDB Nexus (Hong Kong)

DDB Atlantique (France)

DDB Costa Rica

Seiler DDB & Co (Switzerland)
Lopita, lleanna & Howe (Puerto Rico)
DDB & Co (Estonia)

DDB New Zealand

DDB The Way (France)

DDB Australia

DDB Nouveau Monde (France)
Formula DDB (Sweden)
BrandSellers

DDB Latvia

Partial demonstrative statistics, AdBrands.net
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McDonald’s Have You Had Your Break Today
Volkswagen’s famous ads of the 1960s

Avis We Try Harder

Democratic Nat’l Committee Daisy
Life Cereal Mikey Likes It
Budweiser Wazzup
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DDB Four Freedoms
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DDBU enables our employees to learn
from each other’s vast and expert
experience in our industry.

It offers learning opportunities... all
authored, shaped, and taught by DDB
experts in the field.
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